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Abstract
Exploring Place-Identity at Work.
By P.J. Segalo
Degree: Master of Arts
Subject:  Psychology
Supervisor: Prof. J. M.  Nieuwoudt
Joint Supervisor: Mrs. M. C. Nefale
In this study the stories of Unisa academic employees and fashion models
were explored.  The aim was to understand the nature of place-identity at
work and to also look at what impact do changes to these working
environments have on place-identity.  Another aim of this study was to
compare these two work contexts.  The data was collected through interviews
combined with an auto-ethnographic approach.  The study suggested that
people form an identity towards their places of work and also that changes
within the workplace can be perceived as a threat.  The study also showed
that there are similarities between Unisa and the catwalk as contexts of place-
identity.
Key terms: place-identity, workplace, auto-ethnography, catwalk, fashion,
Unisa, modeling, stereotypes, casting, academic.
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